
Programmatic & Analytics Product Overview



AdQuick Programmatic



Our Product

Maximum Inventory

Advanced Analytics

We’re integrating with as many SSPs as 
possible to provide access to 100% of 
inventory.

Attribute your programmatic OOH 
campaign exposures to web, mobile, 
and brick & mortar conversion events.

Modern & Easy-to-use

Our product was built from the ground up 
with the latest web tech and UX best 
practices, so the planning experience is 
super-fast and easy.

Geospatial Audiences

Target your ideal customers with 
500M location pings, which track 
custom audience movement against 
screens in the real world.



Start by setting dates, budget, max CPM, and your pacing option



Select your geographies



Select your venue types and publishers



Select your deals 

Use our pre-negotiated 
evergreen PMPs or use your 
own.



Add audiences



Once added, drag the slider to filter by audience index



Select your day-parting options



Upload your creative assets



Review your plan, then launch or save as draft



View your results 

Track impressions, spend, & 
pacing



Review your plan, then launch or save as draft



Manage advertisers, plans and users using an admin dashboard 



Keep track of all your plans in one place



AdQuick Analytics



Primary Analytics



Secondary Analytics



Attribute exposures to web, mobile, and brick-and-mortar conversion events.

Attribution Dashboard



Explore conversion data 



Mobile display

Desktop display

Social

Email

Direct Mail

Online Video

Connected TV

Streaming Audio

Multi-channel Media Activations

Seamlessly retarget exposed devices on other channels:


