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AdQuick Programmatic



Our Product

= Maximum Inventory

We're integrating with as many SSPs as
possible to provide access to 100% of
inventory.

@ Geospatial Audiences

Target your ideal customers with
500M+ location pings, which track
custom audience movement against
screens in the real world.

2= Modern & Easy-to-use

Our product was built from the ground up
with the latest web tech and UX best
practices, so the planning experience is
super-fast and easy.

% Advanced Analytics

Attribute your programmatic OOH
campaign exposures to web, mobile,
and brick & mortar conversion events.
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Start by setting dates, budget, max CPM, and your pacing option

AdQuick Demo @

TIMING & BUDGET

Advertiser AdQuick

Creative Arts & Entertainment

Category
Total budget $10,000.00
Max CPM $10.00

{1l GEOGRAPHIES >
) VENUE TYPES >
7 POINTS OF INTEREST >
) DAYPARTING >
% PUBLISHERS >

Continue

Timing & Budget
s

Select the dates for your plan

| 08/24/2020 > 08/24/2020 x|

Advertiser

 AdQuick | v |

Creative Category

‘ Arts & Entertainment | v ‘

Total Budget

‘ $10,000.00 ‘

Max CPM

‘ $10.00 ‘

Pacing

& AsSAP [ Even = Ahead

Spend my Spend a Front-load to

budget as consistent prevent

quickly as amount every underspending,

possible day then spend a
consistent
amount every
day

Build Plan > Upload Creative > Review
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Select your geographies
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Select your venue types and publishers

AdQuick Demo @ Build Plan
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Select your deals

Use our pre-negotiated
evergreen PMPs or use your
own.

GEOGRAPHIES

San Francisco-Oakland-Hayward, CA Met

VENUE TYPES

52 Venue Types

SCREEN TYPES

107 Screen Types

POINTS OF INTEREST

DAYPARTING

Tue: 4 AM-7 AM

Wed: 8 AM-9 AM

Builg

Find Deals

Filter deals

My Deals Public Deals

Adams Outdoor - AdQuick S5 CPM
- Always On Deal

Adams Outdoor

Adams Outdoor - Always $5 CPM
On Deal

Adams Outdoor

Adomni Private Deal _
VenueX Media

Venue X Media D NWOFJ7SP8

AdQuick_4.50_Always-on $4.5CPM

Lightbox FQ2KAPMN:
PUBLISHERS
i - $6 CPM
76 Publishers AdQuick_6.00_Always-on
Lightbox D SCNO4
AdQuIck 300 Always-on e
Lightbox ID: 3Q1FDSW2R
PLAN OVERVIEW
Adquick Deal $35CPM
648 Screens 2 :1 ops —
llletin Displays D: 1172EHBBUL
$3.00 Estimated CPM L~ play
200000000 5 cti tod L

QQ



AdQuick
Demo Campaign

f5 TIMING AND BUDGET >

il GEOGRAPHIES

Boston-Cambridge-Newton, MA-NH Metro Area
Los Angeles-Long Beach-Anaheim, CA Metro Are
San Francisco-Oakland-Hayward, CA Metro Area
02110 - Boston, MA

Boston, Massachusetts

© VENUE TYPES >

77 Venue Types

© RESOLUTIONS >

1299 Resolutions

@ POINTS OF INTEREST

) DAYPARTING >

Work from Home: 0
Luxury Traveler: 31
Cosmetic Store Shopper: 86

Local Mass Transit Commuter: 57

& PUBLISHERS

75 Publishers

Audiences

Q  search audiences

Purchasing
Lifestyle

Holidays

Political
Entertainment
Health and Wellness
Travel

Interest

Dining

Shopping

Life Stages

Home

Commute

Sports

Beauty and Grooming
Grocery
Automotive

Personal Finance

Add audiences

Build Plan > Upload Creative > Summary

Configure Audiences
Local Mass Transit Commuter ";;’
®
0 ®* 200+
Avg.
Work from Home inese
Y
®
o-@—F————— 200+
Avg.
Luxury Traveler ";;’
®
0 —@——AF—— 200+
Avg.
Cosmetic Store Shopper "‘8‘:
®
0 @ 200+
Avg.

>

Results

Not launched




Once added, drag the slider to filter by audience index

AdQuick
Demo Campaign Build Plan > Upload Creative > Summary > Results Not launched

@ TIMING AND BUDGET

/il GEOGRAPHIES
Boston-Cambridge-Newton, MA-NH Metro Area
Los Angeles-Long Beach-Anaheim, CA Metro Are
San Francisco-Oakland-Hayward, CA Metro Area

02110 - Boston, MA
Boston, Massachusetts

@ VENUE TYPES

77 Venue Types

© RESOLUTIONS

1299 Resolutions

¢ POINTS OF INTEREST
() DAYPARTING

AUDIENCES

Work from Home: 0
Luxury Traveler: 31

Cosmetic Store Shopper: 86
Local Mass Transit Commuter: 163

&% PUBLISHERS

Audiences

Q  Search audiences

Purchasing
Lifestyle

Holidays

Political
Entertainment
Health and Wellness
Travel

Interest

Dining

Shopping

Life Stages

Home

Commute

Sports

Beauty and Grooming
Grocery

Automotive

Configure Audiences
Local Mass Transit Commuter b
163
®
0 200+
Avg.
Work from Home "‘;"
®
o-@————F—— 200+
Avg.
Luxury Traveler "‘;;‘
®
0 —@——F—— 200+
Avg.
Cosmetic Store Shopper e
86
®
0 @ 200+
Avg.
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Select your day-parting options

AdQuick Demo & Build Plan
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Demo Campaign

Resolution (W x H)

1920 x 1080 px

1366 x 768 px

1080 x 1920 px

Upload your creative assets

© Build Plan Upload Creative

Upload Creative

Please upload artwork for the following screen sizes:

Thumbnail Publisher Status

All files should be *jpg or *.png format and use RGB color space.

Screen count

237

53

B Export Plan

QQ



Review your plan, then launch or save as draft

Review & Launch Changes

PLAN (V1) - CURRENT

Dates Nov 14, 2019 - Dec 16, 2019
Budget $10,000.00
CPM Range $2.00 - $10.00
Pacing Even

Plan Summary

<7 Overview

Advertiser
Atoms Masks

Dates
Nov 14, 2019 - Dec 16, 2019

Budget
$5,000.00

CPM Range
$2.00 - $10.00

Units

1,500

Pacing
ASAP

Creative Gallery

Changes

UNLAUNCHED GHANGES (V2)

Dates Nov 14, 2019 - Dec 16, 2019
Budget
CPMRange $2.00 - $10.00

Pacing

Atoms Mask

United
States o@

° @

Mavirn

All creatives approved

QQ



AdQuick

Demo tan . ummary > Results weres (D)

®Key Metrics

$4,972.15 505,767 $9.83 29177

Spentto Date Delivered impressions Delivered CPM Dolvered Plays.
99.4% of $5,000 Budgot

Lt Metrics Report

Geographies Publshers Venue Types. Dates

Austin-Round Rock, TX Metro Area Lamar Outdoor Point Care Doctor Offic

Outdoor Bllboards Highway

I rpeessions Spend pacing

iew your results

rack impressions, spend, & / o

acing

) ) ww | s o )
Date Amount spent Impressions Plays Unique Screens Delivered CPM
131120 saa51 4300 w 1 1035
81120 $000 o 0 o s000
812720 5000 o 3 o s000
a3120 e 2960 169 1 st03s
814120 $655.05 63289 1722 1 s1035
815120 29439 a0t 1 si035
86120 65751 1789 1 s1035
87120 4300 10 1 st03s
are/20 $000 o o o s000
#9120 $000 0 0 o s000
8020 75813 73209 1993 1 si035
smiz0 $64021 s1a58 1683 | s1035
8220 $58125 se159 1528 1 s1035




Review your plan, then launch or save as draft

Review & Launch Changes

PLAN (V1) - CURRENT

Dates Nov 14, 2019 - Dec 16, 2019
Budget $10,000.00
CPM Range $2.00 - $10.00
Pacing Even

Plan Summary

<7 Overview

Advertiser
Atoms Masks

Dates
Nov 14, 2019 - Dec 16, 2019

Budget
$5,000.00

CPM Range
$2.00 - $10.00

Units

1,500

Pacing
ASAP

Creative Gallery

Changes

UNLAUNCHED GHANGES (V2)

Dates Nov 14, 2019 - Dec 16, 2019
Budget
CPMRange $2.00 - $10.00

Pacing

Atoms Mask

United
States o@

° @

Mavirn

All creatives approved
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Manage advertisers, plans and users using an admin dashboard

QQ AdQuick

Name Nike

Programmatic Fee 5%

Name

Vic Ramon

Lucas Galego

Name

LA 2021

SF 2020

Email
c@adquick.com
ucasiadquick.com
Status Budget
50,00(
PAUSED $25,000

Lastlogin

Dates

12/1/20

QQ AdQuick

Manage Users

Na=e

Vic Ramon

Lucas Galego

Actions

Name

Vic Ramen

Actions

Lucas Galego

Eman

Email

Last logn

Advertiser

New Admin Uses

Actions

Last login Actions

QQ



Keep track of all your plans in one place

Browse Campaigns Programmatic Analytics Self-Service

Drafts Active

%7 Ready to Launch

Plan Name
Demo

Demo 2

(&) Awaiting Creative Approval

Plan Name

Test Campaign
AdQuick Programmatic
Dream Defenders
Client Campaigns

BLM

& Planning

Plan Name

AdQuick Demo

Archived

Status

1 Approved e « 0 Pending. Review

Status

0 approved « 0 rejected * 1 pending. View S

0 approved « O rejected « 1 pending. View Stz

0 approved » 1rejected * 0 pending. View Stat

0 approved « 1 rejected 0 pending. View Sta

0 approved « 1 rejected * 0 pending. View St

Status

Dates

9/1/20 - 9/23/20 (2

5/28/20 - 6/10/20 (14 day

Dates

8/26/20 - 8/28/20

6/22/20 - 6/23/20 (2 days

6/29/20-7/3/20 (5 @

6/29/20 - 7/3/20 (5 day

6/19/20 - 6/22/20 (4 day

Dates

Resources v

+ New Plan

Budget
$5,000

$500

Budget
$50
$50
$10,000
$1,500

$2,500

QQ



AdQuick Analytics



Primary Analytics

Lift Studies

Survey Lift Studies

Lift study to measure change in brand awareness, recall, and
consideration.

Online Lift Studies

Lift study to measure incremental leads or sales from your OOH
campaign.

Foot Traffic Lift Studies

Lift study to measure incremental foot traffic from your OOH
campaign.

Attribution Reporting

=

0

Online Attribution Reporting

Attribute your OOH campaign exposures to web and mobile
conversion events.

In-store Attribution Reporting

Attribute your OOH campaign exposures to brick-and-mortar
conversion events.

LY



Web Metrics

dp

Google Analytics

Track actions on your website by zip code and compare traffic
before, during, and after your outdoor campaign

Segment Integration

Track actions on your website by latitude and longitude and

compare traffic before, during, and after your outdoor campaign.

Direct Response

Direct Response SMS

We have an integration with a short-code SMS provider that
allows you to setup a direct response SMS campaign.

Direct Response QR Codes

We have an integration with a short-code SMS provider that
allows you to setup a direct response SMS campaign.

Secondary Analytics

Halo effects

é\ Google AdWords

Measure geo-located lift in clickthrough rate and conversion rate
to determine if OOH ads improved the performance of your digital
ads.

Facebook Ads Performance

Measure geo-located lift in clickthrough rate and conversion rate
to determine if OOH ads improved the performance of your digital
ads.

Instagram Ads Performance

Measure geo-located lift in clickthrough rate and conversion rate
to determine if OOH ads improved the performance of your digital
ads.

Social Shares

# Twitter Shares & Hashtag Activity

We analyze lift in hashtag usage across pre-determined
hashtags.

# Instagram Shares & Hashtag Activity

We use image recognition to analyze how often your creatives
have been shared on Instagram.

QQ



Setup »
Attribution Dashboard

Dashboard -

Attribution Report

Filters

Campaign

Select.

@ Attribution Summary

39.4k

Total Exposures

1.0

Median Frequency before
Conversion

Attribution Dashboard

Attribute exposures to web, mobile, and brick-and-mortar conversion events.

Dates Markets

24/2020 —>| 08/24/2020 X

1.543% 7.2

Avg Days between First

Exposure Conversion Rate
Exposure and Conversion

3.0k

Total Estimated
Conversions

608.1

Directly Attributed
Conversions

(Updated at 2020-08-14)

Events

B+ Export Raw Data

6.6 25

Avg Frequency before

Avg Days between Last
Conversion

Exposure and Conversion

E- Export Raw Data

L4t Exposure Graph (:

I Total Exposures

‘“)V I I I
o <
0O o Y
O 0 2 o

o

L Conversion Graph (

N Directly Attributed Conversions [l Total Estimated Conversions

(0% Y & 2

00"

! 020 Date



Explore conversion data

BB Top Converting Ad Units & Export Raw Data B8 Top Converting Media Types EB Top Converting Screen Types
E: Export Raw Data E» Export Raw Data
Directly Directly Directly
AdUn.. Exposures Attributed GonvE Media... Exposures Attributed comis Scree... Exposures  Attributed Convs
Rate Rate Rate
Convs Convs Convs
Central... 847 28.0 3.31% Billboard 39400 08 1.54% Static 38061 6041 1.59%
I-35N ... 174 26 15.49% Digital 1339 4.0 0.30%
SH-36... a1 253 6.01%
Spring ... 334 20.0 5.99%
290 18.2 6.26%
EB Top Converting Vendors & Export Raw Data EB Top Converting Screen Sizes

E: Export Raw Data

Directly Directly

Vendor Exposures  Attributed Conye Scree... Exposures  Attributed conva
Rate Rate
Convs Convs
ClearC... 25392 355.2 1.40% 14' x 48' 29088 4498 1.55%
Lamar 2795 4.0 2.29% 12' 3" x... 4537 40.2 0.89%
Media ... 247 63.3 2.56% 10" x 30° 1898 36 1.93%
Outfront 3638 483 1.33% 10' 6" x... 334 20.0 5.99%

Digital ... 334 20.0 5.99% 12" x 40 779 1 2.28%




Multi-channel Media Activations

Seamlessly retarget exposed devices on other channels:

Mobile display Direct Mail
Desktop display Online Video
Social Connected TV
Email Streaming Audio
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